

















STEP

Presenting the product and market as part of
your investors’ presentation.

@ Here comes the fun!

@ Many advisors, colleagues, investors, accelerators etc. teach you how to make the investors

presentation. | won't.
However, | will give you two guiding rules for presenting your market and Go-To-Market and I'll do

it using cool example!

® The fantastic mythology original presentation of Airbnb.
Airbnb had only 12 slides. They were totally focused on the market potential, the opportunity, and
their solution. Based on the previous steps in this guide, you should reach the same focus, then
present it in a clearly focused and well organized way.

® While building the presentation try to see through the eyes of your potential investor and adapt it
to the investors you meet.
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Source: PitchDeckCoach

We wish you great success with you Go-To-Market presentation!
Feel free to ask us any question you may have
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